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Trade fair for an
innovative marine industry
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Heading for Marseille

MARSEILLE FOS, a major player
in international trade

A STREAM OF BUSINESS OPPORTUNITIES
GATHERED IN ONE PLACE

France's leading port Marseille Fos
is located at the crossroads of global
maritime routes and positioned as
the natural gateway to southern
Europe.

At the heart of environmental
challenges, the Marseille Fos port
benefits from:

. low-emission energy
development,

. a circular economy and industrial,
territorial ecology.
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Key figures 2022

300 17 4000 800 300w 68 200
exhibitors start-ups visitors from BtoB of conferences ~ speakers auditors
52 countries meetings
WHO ARE YOU GOING TO MEET 7
Actors in the maritime Buyers and International
and river industries decision-makers delegations

Shipyards | Equipment manufacturers | Maritime and port services
Shipowners | Authorities & local communities | Environment | MRE
Offshore | Fisheries | Ministries and public bodies

Fields of activity presented
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TECHNOLOGIES OF THE FUTURE OCEAN & RIVER PROTECTION




HIGHLIGHTS

THEMATIC SPACES

SEAnnovation

A space dedicated to start-ups
in the maritime industry and
blue growth

SEA-ITsecurity
For cybersecurity players and the latest
digital applications

SEAprotect

To discover the products and services
of industrial depollution in the maritime
field.

SEAresearch
Academic and scientific
meetings centred around
thematic debates.

CONFERENCES

For 3 days, experts and

and well-known personalities
will share their vision of

of tomorrow.

TARGETED APPOINTMENTS

BtoB Meetings

A high value-added service
saves time through targeted
business meetings.

Employment and training

This space is dedicated to the discovery
of the maritime sector. It will welcome
recruiting companies and project

International delegations
National and international ordering
institutions are contacted prior to
the event and are invited to visit the
exhibition according to their project. developers.

An invitation programme for
decision-makers in 6 targeted areas:
Spain, Italy, Morocco, Egypt, Greece,
Arabian Peninsula and UAE.
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JOIN US

4 GOOD REASONS TO EXHIBIT
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SHOWCASE YOUR MEET EXPAND GAIN
PRODUCTS AND YOUR POTENTIAL YOUR NETWORK VISIBILITY
SERVICE_S CLIENTS Meet Take advantage
The media To take targeted international of the exhibition's

exhibition is the
master tool to
explain your know-
how live.

prospecting a step

further. Participate

in the BtoB meeting
programme.

delegations and

government bodies

communication
tools and press
relations

mromoril:ime THEY PUT THEIR TRUST IN US

Euromaritime 2022 was a first
for ACCWing and gave us the
opportunity to present our concept

of a wing. We made many contacts.

ACCWing participates in several
shows in France and Europe and
will be present at Euromaritime
in 2024 to propose two wings,
including a brand new one
specifically for the Merchant Navy.

Philippe Marcovich
ACCWING

Euromaritime 2022 has enabled
us to concretise projects with
market players, meet new clients
and projects. It's a good-sized
show, with a good diversity of
exhibitors and a good flow of
visitors. We are returning in
2024 with a larger stand, better
adapted to the size of the show
and with our new products.

WAGO

Euromaritime, one of the only
French maritime trade fairs, is an
opportunity for our companies

to capture new markets and

meet customers and suppliers.
During the 2024 edition, we would
like to present our know-how

in shipbuilding and ship repair

as well as our solutions for ship
decarbonisation.

Stéphanie Ross-Faujour
IPC
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CONTACT THE SALES TEAM
Contact us for your participation needs and advice
Sabrina JONAS Caroline BERNARD Ludovic ANNE
Directrice marketing & commerciale = Commerciale Assistant Commercial
Tel. +33 (0)6 70 07 93 64 Tel. +33 (0)7 56 10 54 03 Tel. +33 (0)7 56 10 42 61
sjonas@sogena-events.com cbernard@sogena-events.com lanne@sogena-events.com
saleseuromaritime@sogena-events.com
Tel. +33 (0)1 56 59 15 10 [m]=5aE]
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